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Reputation is just as important as money for any business. It is vital that you give the right impression from the outset to achieve your business goals and increase sales. Here are 5 useful tips on how video production can help you nail that first impression with your audience.
1. You only get one opportunity at a first impression, so make it a good one!
Having a range of company videos on your website will provide your visitors with a detailed and engaging overview of your business. Film provides a platform for you to establish the company’s image; to show potential clients what you do, why you do it and why they should invest in your services – a huge and beneficial step towards building trust with customers.
2. If a picture is worth a thousand words – a video is worth a million!
People are more likely to buy from people they know and trust – if they get to know you, your values, and what your customers think of you before having any contact, they are far more likely to get in touch. In fact, according to recent research, 57% of consumers say that company videos makes them more confident to purchase online.
3. Get it right the first time!
If you want to make a good first impression you must be professional and confident in both yourself and your business. Unfortunately, life does not allow you to rewind time after time to perfect that first encounter. Video production does, however. By using corporate videos, you can craft the perfect first meeting, introducing key points at any chosen time to engage future clients.
4. Perfect film for a perfect partnership!
Whilst top-quality content is essential for any company video, looks and aesthetics are, too. In video production, a beautifully shot video, professional audio, and creative supporting footage is engaging to watch. This, in turn, will generate higher sale conversions and enquiries, adding to the overall performance of your website. Professional film production accentuates the professional and creative approach to your business and proves that have high standards of service.
5. Trust is EVERYTHING!
[bookmark: _GoBack]A film can build trust with clients, allowing them an inside view via a conversational and enjoyable viewing experience. You do what you do because you’re passionate. Let that passion come through on screen and build that trust instantly to increase sales.  
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